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3 & 4 March 2010 - The Emirates Stadium, London
VISITOR MARKETING STRATEGY
The National Career Guidance Show is a new event that will attract careers professionals from across the UK.  Visitors will be drawn from a range of roles including career advisers, teachers and practitioners within the professional career guidance sector working in both the adult and young people sectors. 

The National Career Guidance Show is presented by the Institute of Career Guidance and Prospects Events.
The Institute of Career Guidance is the largest and most influential professional association for careers practitioners in the UK, representing over 4,200 members who are active in schools, further and higher education, adult guidance, the voluntary sector and the private sector. 

Prospects Events are part of Prospects Services Ltd, one of the leading providers of educational support services in the UK.  Prospects Events are the market leader in delivering careers, education, skills, training and recruitment events across the UK.  
A full marketing campaign will be put in place to deliver the target audience over the two days of the event.  Detailed below are some of the activities that will be taking place. 

Advertising

Advertising in Career Guidance Today, a quarterly magazine distributed to over 4,000 members of the Institute of Career Guidance.
Online advertising
The event will be promoted on the Institute of Career Guidance website (www.icg-uk.org) with full details of the event and registration bookings.  The site will also provide full details of all exhibitors and the workshops.
Internet coverage through key third party websites.


Direct Marketing to careers teachers, careers professionals, head teachers and principals 

An extensive direct marketing campaign which will incorporate email marketing, direct mail and telemarketing to schools, colleges, university and individual career professionals within both public and private organisations. 
Target contacts include:
· School and college leaders 

· Careers advisers within schools, colleges and universities
· Over 4,200 members of the Institute of Careers Guidance from across the UK
· Local Authority 14-19 contacts 
· Connexions partnerships from PAs to Operations Directors
· nextstep adult guidance advisers
· Aimhigher services 

· Careers Service in Northern Ireland, Careers Scotland and Careers Wales

· School liaison officers from FE colleges and universities
· Graduate career services in UK universities

· Student services departments in UK universities

· Education Business Partnerships

· Government Agencies
Other Events

Promotion at other events run by the Institute of Career Guidance and the skills events run by Prospects Events across the UK. 
PR

A public relations campaign to encourage pre-event coverage in the media.
Exhibitor, Partner Marketing & Strategic Partnerships
For all events it is beneficial when exhibitors and partners support the event through their own marketing channels.  

Website banners and editorial can be supplied to any partner or exhibiting organisation.  
Strategic marketing partners include:

The Institute of Career Guidance
The largest and most influential professional association for careers practitioners in the UK. 

AGCAS

Association of Graduate Careers Advisory Services provides resources and professional development for HE career professionals. 

Connexions 

Advice provider for 13-19 year olds the UK on education, careers, housing, money, health and relationships.

Education Business Partnerships 

Working with business and education EBPs help young people develop knowledge, skills and attitudes that ensure a  successful workforce for the future. 

nextstep
The national service providing face-to-face learning and careers advice for adults. 

As well as careers services and other relevant organisations.
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